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aKRON aRT mUSEUm

Visual Brand Guidelines

Akron, Ohio – 2011

MAKING THE ORDINARY EXTRAORDINARY

OLDENBURG
CLAES

ON VIEW

Karl and Bertl Arnstein Galleries

June 10 – July 14, 2011

akronartmuseum.org

DISCOVER NEW PERSPECTIVES
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Gotham Book

Gotham Bold

Gotham Medium

Gotham Black

Gotham Book

Gotham BlackGotham Medium

consistent alignment

Gotham Bold

DESIGN GUIDLINES
Visual Brand Identity

CLAESCLAESCLAES

Gotham BlackGotham BlackGotham MediumGotham Medium
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Visual Brand Guidelines

Akron, Ohio – 2011

ELEMENT No. 1
Visual Brand Identity

Header

If the header must be sized horizontally, leave the left accent color square and the right tag-line block in-tact,  
while stretching the area depicted to the desired length.

DISCOVER NEW PERSPECTIVES

DISCOVER NEW PERSPECTIVES

Accent bar should be in-line with  
the N in New Perspectives.



12
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Visual Brand Guidelines

Akron, Ohio – 2011

MAKING THE ORDINARY EXTRAORDINARY

OLDENBURG
CLAES

ELEMENT No. 2
Visual Brand Identity

Text Bubble

The most important word in the subhead  
should be bold.

If the first word has the most importance,
use a larger point size above and smaller point size below.

Left edge of text bubble should bleed off page.

Ensure spacing remains equal when altering words 
or scaling the text bubble.

PHOTOGRAPHS BY ANDREW MOORE

DISASSEMBLED
DETROIT
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Visual Brand Guidelines

Akron, Ohio – 2011

ON VIEW

Karl and Bertl Arnstein Galleries

June 10 – July 14, 2011

akronartmuseum.org

The subhead should line up with the angle.

The web address and logo should share the same baseline.

ELEMENT No. 3
Visual Brand Identity

Footer

The right edge of footer should bleed off page.
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Visual Brand Guidelines

Akron, Ohio – 2011

PANTONE 5405 C over accent color

ON VIEW

ON VIEW

ON VIEW

ON VIEW

ON VIEW

If a background color conflicts with the color of the text PANTONE 5405 C (a), use PANTONE 5405 C +20 black (b). 

Avoid altering PANTONE 5405 C so much that it appears black or radically different from the original blue.

If a background color conflicts with the color of the text PANTONE 5405 C (a), use PANTONE 5405 C +10 black (b).

Acceptable color combination

(a)

(a)

(b)

(b)
PANTONE 492 C – Accent

PANTONE 689 C – Accent

PANTONE 492 C – Accent

PANTONE 689 C – Accent

PANTONE 384 C – Accent

TEXT OVER COLOR
Visual Brand Identity
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Visual Brand Guidelines

Akron, Ohio – 2011

MAKING THE ORDINARY EXTRAORDINARY

OLDENBURG
CLAES

ON VIEW

Karl and Bertl Arnstein Galleries
June 10 thru July 14, 2011

Many of Oldenburg’s large-scale sculptures of mundane 

objects elicited public ridicule before being embraced 

as whimsical, insightful, and fun additions to public 

outdoor art. Oldenburg’s spirited art found fi rst a niche 

then a great popularity that endures to this day.

akronartmuseum.org

DISCOVER NEW PERSPECTIVES

MAKING THE ORDINARY EXTRAORDINARY

OLDENBURG
CLAES

ON VIEW

Karl and Bertl Arnstein Galleries

June 10 – July 14, 2011

akronartmuseum.org

DISCOVER NEW PERSPECTIVES

DISCOVER NEW PERSPECTIVES

MAKING THE ORDINARY EXTRAORDINARY

OLDENBURG
CLAES

ON VIEW 
Karl and Bertl Arnstein Galleries
June 10 – July 14, 2011

akronartmuseum.org

6"x 9" POSTCARd – 3D Artwork

BUS TAIL – 3D Artwork

NEWSPAPER Ad – 3D Artwork

EXamPLES OF 3D EXHIBIT
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Visual Brand Guidelines

Akron, Ohio – 2011

DISCOVER NEW PERSPECTIVES

PHOTOGRAPHS BY ANDREW MOORE

DISASSEMBLED
DETROIT

What happens as a city crumbles  
and nature takes over?

Karl and Bertl Arnstein Galleries

June 10 – July 14, 2011

akronartmuseum.org

DISCOVER NEW PERSPECTIVES

PHOTOGRAPHS BY ANDREW MOORE

DISASSEMBLED
DETROIT

What happens as a city crumbles and nature takes over?

Karl and Bertl Arnstein Galleries
June 5 – October 10, 2011

akronartmuseum.org

6"x 9" POSTCARD – 2D Artwork

BUS TAIL – 2D Artwork

EXAMPLES OF 2D EXHIBIT
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Visual Brand Guidelines

Akron, Ohio – 2011

FROM THE AGE OF IMPRESSIONISM

SCAPES
LAND-

ON VIEW

Karl and Bertl Arnstein Galleries

June 10 – July 14, 2011

akronartmuseum.org

DISCOVER NEW PERSPECTIVES DISCOVER NEW PERSPECTIVES

MIRABAL
ROBERT

NATIVE AMERICAN FLUTIST

CONCERT SERIES

Outside Pavilion
July 13 – 14, 2011 at 8pm

Tickets
$15 – General Admission
$25 – Elite Seating

akronartmuseum.org

MAKING THE ORDINARY EXTRAORDINARY

OLDENBURG
CLAES

ON VIEW

Karl and Bertl Arnstein Galleries

June 10 – July 14, 2011

akronartmuseum.org

DISCOVER NEW PERSPECTIVES

6"x 9" POSTCARd – 3D Artwork 6"x 9" POSTCARd – 2D Artwork 6"x 9" POSTCARd – Event

EXamPLES OF THREE DIFFERENT EXHIBITS SIDE BY SIDE
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Visual Brand Guidelines

Akron, Ohio – 2011

SPARK!
DISCOVER NEW PERSPECTIVES

ZANY SHORTS

FAMILY

Sunday, May 15, 2011
12-4pm

Zany shorts from the New York International  
Children’s Film Fest and Akron Film, with music  
at 1:45 pm by ShiSho, young musical sisters  
Vivian and Midge Ramone of Kent. Spark! is  
a co-production of Akron Film and the  
Akron Art Museum.

FREE. First-come, first-served seating. 
Gallery admission is not included.

Family Drop-In support is made possible  
by a gift from Dominion Foundation.

www.akronartmuseum.org

FILM FEST

6"x 4.25" POSTCARD – Event

EXAMPLES OF SPECIAL EVENT


